
MKT 320 : International Marketing 

The course provides a comprehensive understanding of the issues and challenges inherent in the formulation and 
implementation of international marketing strategies. Key emphasis is placed on environmental forces affecting 
international marketing decisions, the selection of international target markets and the design of international 
marketing plans. 
Credits 3 
Core Requirement 
MCC 
Prerequisite Courses 
MKT 201 
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