
OPM 450 : Management of Innovation 

The course empowers students to deliver breakthrough innovations successfully into the world of business. The 
students explore techniques that seek major growth through innovations in products, services, and business 
models and develop the skills and gain the knowledge required to bring these innovations successfully to market. 
Business cases and projects are used to enhance the learning experience. 
Credits  3 
Core Requirement 
MCC 
Prerequisite Courses 
OPM 330 
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